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SUNDAY 7™ JUNE 2026

ROCK THE RAINBOW : VILLAGE PEOPLE LIVE!is a major live music celebration forming the grand finale of
Phuket Pride Week 2026.

Taking place on Sunday 7t June 2026 at Thailand Mountain Phuket in Patong, the event will bring together
music fans, Pride supporters, international visitors and the local community for a spectacular night of
diversity, dance and disco, headlined by the legendary Village People - one of the most recognisable and
celebrated bands of the disco era.

VILLAGE PEOPLE

With global hits including YMCA, Macho Man and In the Navy, Village People became one of the defining
acts of the late 1970s disco movement and have sold more than 100 million records worldwide. Their music
remains synonymous with celebration, energy and inclusivity, making them the perfect headline act for the
spectacular Phuket Pride Week celebration.

PHUKET PRIDE WEEK 2026

Phuket Pride Week is an annual festival celebrating diversity, equality and inclusion across the island.
The programme brings together the LGBTQ+ community, allies, international visitors and local residents
through parades, cultural activities, community events and entertainment, helping to position Phuket as
one of Asia's most welcoming and inclusive destinations.

ROCK THE RAINBOW : VILLAGE PEOPLE LIVE!is organised by Destination Group, a Thailand-based
hospitality and lifestyle company operating hotels, restaurants, entertainment venues and tourism

QUICK FACTS

EVENT NAME DATE VILLAGE PEOPLE
ROCK THE RAINBOW : VILLAGE PEOPLE | SUNDAY 7™ JUNE 14.00 ONWARDS GLOBAL DISCO ICONS WITH MORE
LIVE! — OFFICIAL FINALE CONCERT OF THAN 100 MILLION RECORDS SOLD
PHUKET PRIDE WEEK 2026 LOCATION - THAILAND MOUNTAIN, PHUKET )
OPEN-AIR ENTERTAINMENT VENUE LOCATED
IN THE HEART OF PATONG

ATENDEES PHUKET PRIDE WEEK INFLUENCER SUPPORT
7,500+ GUESTS EXPECTED - RUNS FRIDAY 5™ — SUNDAY 7™ JUNE SOCIAL MEDIA REACH OF 1M+
INTERNATIONAL VISITORS, PRIDE

SUPPORTERS AND LOCAL MUSIC FANS

Organised By DESTINATION GROUP A SPECTACULAR NIGHT OF DIVERSITY, DANCE & DISCO
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PACKAGES B WHO SHOULD SPONSOR?

We have developed sponsorship packages to suit differing levels ROCK THE RAINBOW : VILLAGE PEOPLE LIVE! offers a powerful platform for brands
of budget and brand needs. in the following sectors to connect with an international LGBTQ+ audience:
TIER 1: TITLE & PRESENTING SPONSORS Airlinesl&.GIobaI Trayel Financial Services & Priy: . ry
. . . . e.g. Thai Airways, Emirates, e.g. HSBC, JP Morgan Private Bank, | e.g. Rolex, Cartier, TAG Heuer
One x Title Sponsor with naming rights to the event Singapore Airlines Barclays
One x Presentlng SpOI’]SOI’ with naming nghts to the event Automotive & Luxury Cars Fitness, Health & Lifestyl & Payment
e.g. Mercedes-Benz, BMW, e.g. Nike Training, Lululemon, Peloton,
TIER 2: CO-SPONSORS Audi, Tesla Bangkok Hospital Phuket e.g. American Express, Visa,
. . . Mast d
Up to six x Co-sponsors from non-competing categories astercar
Cosmetics, Beauty & Grooming Food & Beverage tyle
e.g. MAC Cosmetics, L'Oréal, e.g. Coca-Cola, Nestlé, Starbucks e.g. Jim Thompson, Cath Kidston,
TIER 3: OFFICIAL SUPPLIERS B e Lo g o e P
Up to 10 x Official Suppliers providing goods and services that are
; Creative Media & Advertising Government i
essential to the event Platforms e.g. Ministry of Tourism and Sports,
OFFICIAL HOTEL - SOLD — RADISSON RED PHUKET PATONG BEACH e.g. Thai Airways, Emirates, Thailand, Thailand Conventionand | e.g. Spotify, Netflix, YouTube
Singapore Airlines Exhibition Bureau, Tourism Authority
of Thailand
TIER 3: MEDIA PARTNERS
L . Dating Apps & Social Platforms Insurance
Up to 10 x Official Media Partners e.g. Grindr, Tinder, Bumble e.g. Allianz, AXA, AIA
e.g. Apple, Samsung, Sony
TIER 4: LOCAL PARTNERS Fashion & Apparel Luxury Travel & Tour Oper
packages for Phuket businesses e.g. gdida_s, Levi's Strauss & Co., e.g. Abercrombie & Kent,
Calvin Klein, Ralph Lauren, Scott Dunn, TUI
Converse, \/ans

Organised By DESTINATION GROUP A SPECTACULAR NIGHT OF D|\/ERS|TY, DANCE & DISCO Marketing Support by Paul Poole (South East Asia) Co., Ltd. — The Sponsorship Experts
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ABOUT THE EVENT

EVENT TIME

TIMING ACTIVITY VENUE

Friday 5" June Phuket Pride Week 2026 Program will HARD ROCK CAFE
begin on Friday with live music acts, PHUKET
influencer meet-ups, and parties at the
Hard Rock Cafe Phuket

Saturday 6" June Extended full-day program including: HARD ROCK CAFE
Drag Queen Shows PHUKET
Rainbow Community DJs
Plus, additional performances

Sunday 7' June Open between 14:00 and 16:00: THAILAND MOUNTAIN,
DiIs PHUKET
F&B service
Opening band
Village People, 2 x 45-minute sets

fhen, ;]‘*:, ¥

@ninn
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Village People is an American disco group formed in New York City in 1977 by French
producers Jacques Morali and Henri Belolo together with lead singer Victor Willis.
The group quickly became one of the defining acts of the late-1970s disco era and
remains one of the most recognisable pop acts in music history.

HIT RECORDS

With global hits including YMCA, Macho Man, In the Navy, Go West and San Francisco
(You've Got Me), the group has sold more than 100 million records worldwide. Their
music remains synonymous with celebration, energy and inclusivity, making them
the perfect headline act for the Phuket Pride Week finale.

RECENT RESURGENCE

The band has enjoyed a major resurgence in recent years and remains highly relevant
on the global entertainment stage. In December 2025 Village People were part of
the star-studded entertainment line-up for the FIFA World Cup 2026 Final Draw,
highlighting their enduring worldwide appeal and cultural impact.

THE CONCEPT BEHIND THE GROUP

The concept behind the group was distinctive and visually powerful. Each member
represented a stylised American masculine archetype — characters such as a

police officer, cowboy, construction worker, Native American, soldier and biker.
These characters reflected imagery that was already popular in the nightlife culture
of New York's Greenwich Village in the 1970s and helped make the band instantly
recognisable around the world.

Organised By DESTINATION GROUP

A SPECTACULAR NIGHT OF DIVERSITY, DANCE & DISCO
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Combining theatrical characters with simple, infectious disco anthems allowed Village
People to operate on two levels: for some audiences the imagery reflected elements
of contemporary gay culture, while for mainstream audiences it appeared as colourful
costumes representing classic American professions. This clever concept, combined
with sing-along dance music, helped turn the group into global pop icons.

THE VILLAGE PEOPLE TODAY

The original classic Village People line-up from the late 1970s included Victor Willis
(lead singer / policeman), Felipe Rose (Native American), Alex Briley (G.I. / soldier),
David Hodo (construction worker), Randy Jones (cowboy) and Glenn Hughes
(leatherman / biker). This iconic line-up helped establish the group as one of the
most distinctive and successful acts of the disco era.

Today, Village People continue to tour internationally with original lead singer Victor
Willis alongside a new generation of performers portraying the classic characters,
bringing the legendary Village People show to audiences around the world.

www.villagepeople.com

Marketing Support by Paul Poole (South East Asia) Co., Ltd. — The Sponsorship Experts
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ABOUT PHUKET PRIDE WEEK PRIDE ACTIVITY IN PATONG
Phuket Pride Week is one of Thailand's most vibrant celebrations of diversity, equality ~ Patong is the epicentre of Pride activity in Phuket, particularly around Paradise
and inclusion. The festival typically takes place across a long weekend in Patong, Complex and Bangla Road, the island's best-known LGBTQ+ nightlife district.
Phuket's main tourism and nightlife district, bringing together LGBTQ+ communities,
allies, international visitors and local residents for a programme of celebrations and Typical Phuket Pride Week highlights include:
cultural events. - Pride Parade along Patong Beach and Bangla Road

- Beach activities and sports events such as volleyball tournaments
The week includes a Pride Parade, nightlife events, beach activities, performances - Drag shows, cabaret performances and themed club nights
and community gatherings. Pride has become an increasingly important part of - Beauty pageants including the Miss Queen Andaman Power contest
Phuket's tourism calendar and plays a growing role in positioning the island as one - Community talks and forums discussing LGBTQ+ equality and rights

of Asia’'s most welcoming and inclusive destinations. , _ , ,
These events create a lively festival atmosphere that attracts both international

Attendance across Pride activities in Phuket is expected to reach approximately travellers and local audiences.

15,000 visitors in 2026, with participants travelling from across Thailand and PRIDE VISITORS
internationally to take part in the celebrations.

Pride events in Phuket attract a highly international audience, making them
particularly valuable for sponsors and tourism partners.

Key visitor characteristics include:

International travellers primarily from Europe, Australia, North America & Southeast Asia
Core age group typically between 25-45

High levels of discretionary spending on travel, nightlife, hospitality and events
Strong engagement with lifestyle brands, entertainment and experiential events

Alongside international visitors, Phuket Pride Week also attracts local Thai LGBTQ+
communities, expatriate residents and allies from across the region.

The growth of Pride events and LGBTQ+ tourism continues to strengthen Phuket's
reputation as a major international destination for inclusive travel.

Source: Tourism Authority of Thailand, LGBTQ+ tourism research (IGLTA / LGBT Capital) and Phuket tourism market data.

Organised By DESTINATION GROUP A SPECTACULAR NIGHT OF DIVERSITY, DANCE & DISCO Marketing Support by Paul Poole (South East Asia) Co., Ltd. — The Sponsorship Experts
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THE ECONOMIC POWER OF LGBTQ+ (“PINK E
LGBTQ+ tourism represents one of the fastest-growing and highest-spending
segments of the global travel industry.

Globally, the LGBTQ+ community is estimated to have purchasing power of around
US$4.7 trillion. In Thailand alone, LGBTQ+ tourism generates approximately US$1.5
billion annually, with spending expected to grow further as the country expands its
inclusive tourism strategy.

Pride festivals are a key driver of this economic impact, helping boost hotel occupancy,
nightlife spending, retail activity and tourism services during Pride periods. The concept
is often referred to in Thailand as the “Pink Baht’, highlighting the significant economic
contribution of LGBTQ+ visitors to the national tourism economy.

Sources: Tourism Authority of Thailand, LGBT Capital, Bangkok Post reporting on Pride tourism impact.

THAILAND AND WORLDPRIDE 2030

Thailand is actively strengthening its position as a global LGBTQ+ destination and has
advanced to the first round of bidding to host WorldPride 2030. If successful, the event
would position the country as the first host of the global Pride celebration in Asia.

The bid reflects the Thai government's growing support for LGBTQ+ tourism, diversity
initiatives and international events that showcase the country’'s openness and cultural
inclusivity.

The increasing scale of Pride celebrations across Thailand, including Phuket Pride
Week, highlights the country’s rising influence within the global LGBTQ+ community
and its ambition to become a leading hub for inclusive tourism and international
Pride events.

Source: Bangkok Post reporting on Thailand's bid to host WorldPride 2030.
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Thailand Mountain, Phuket is a unique open-air entertainment venue located in Patong, one of
Phuket's most vibrant nightlife and tourism districts. The venue combines live entertainment,
dining and event spaces within a distinctive waterfront-style setting featuring stages, bars,
restaurants and landscaped areas designed for large events.

Designed to host concerts, live music events and major celebrations, Thailand Mountain,
Phuket offers a flexible environment capable of accommodating large audiences and
high-profile entertainment productions.

For major concerts and outdoor events, the venue can accommodate approximately 7,500
attendees, making it one of the larger live entertainment venues in the Patong area and an
ideal location for the ROCK THE RAINBOW : VILLAGE PEOPLE LIVE!

Located just minutes from Patong Beach and Phuket's famous nightlife district, the venue
offers an exciting and accessible setting for both international visitors and local audiences.

www.thailandmountainphuket.com

..--nn-u

T‘
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ROCK THE RAINBOW : VILLAGE PEOPLE LIVE! offers a dynamic commercial
sponsorship and partnership programme that enables brands to connect with
this high-profile live entertainment events during Phuket Pride Week.

Sponsorship packages are designed to deliver a powerful combination of brand
exposure, audience engagement and premium hospitality opportunities, including:

- reaching a diverse international audience visiting Phuket Pride Week

- extensive publicity through digital marketing, social media and
event promotion

- access to a vibrant network of business leaders, media, community
figures and international visitors

- positioning sponsors as champions of diversity, creativity and
cultural expression

- enhancing corporate reputation through association with a
globally recognised music act and entertainment brand

- strengthening brand visibility through experiential marketing
and event activations

- direct engagement with audiences in a high-energy live music environment
Aligning with an iconic music performance, puts brands at the centre of an internationally

recognised entertainment experience, delivering meaningful engagement with audiences in a
dynamic and memorable setting.

~
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BRANDING RIGHTS MEDIA & PROMOTIONAL RIGHTS
Aligning with THE RAINBOW : VILLAGE PEOPLE LIVE! allows brands to In addition to on-site branding, the event offers significant promotional exposure
demonstrate support for diversity, equality and cultural celebration while through digital promotion, media coverage and social media engagement.
positioning themselves alongside a globally recognised music act and an
internationally known entertainment brand. Sponsors can position their brand in front of thousands of attendees at ROCK THE

= RAINBOW : VILLAGE PEOPLE LIVE! while also reaching a much wider audience
BRAND EXPOSURE E v through coordinated online promotion, social media activity and event marketing
- NAMING RIGHTS TO THE EVENT campaigns in the lead-up to the concert.
- EVENT & SOCIAL PROGRAMME BRANDING
- PRESENCE AT THE EVENT - Prominent logo presence on all Event signage. MEDIA PARTNERS & .C.‘.g -

(®) Guaranteed coverage will be secured through official Media Partners, currently being

BROADCAST EXPOSURE 1 finalised. Media Partners will support the event through editorial features, interviews,
Opportunities for product placement and advertising packages as part of event listings and promotional coverage across broadcast, digital and print platforms,
ROCK THE RAINBOW : VILLAGE PEOPLE LIVE! TV broadcast and streaming helping to extend the reach of the event beyond the venue and into regional and
programme, being finalised. international audiences.

ADVERTISING & PR =~

The event will be supported by a coordinated advertising and public relations campaign
designed to build awareness and drive attendance in the lead-up to the concert. This
campaign will include digital advertising, outdoor promotion, event listings, media
partnerships and targeted marketing through tourism, entertainment and lifestyle
platforms.

The PR campaign will focus on generating media coverage through press releases,
interviews, event announcements and feature stories highlighting the performance
by Village People and the wider Phuket Pride Week celebrations, ensuring strong
visibility for the event and its sponsors across both traditional and digital media.

Organised By DESTINATION GROUP A SPECTACULAR NIGHT OF D|\/ERS|TY, DANCE & DISCO Marketing Support by Paul Poole (South East Asia) Co., Ltd. — The Sponsorship Experts
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DIGITAL & SOCIAL RIGHTS C° - The event will collaborate with influencers who have a social media reach of 1M+,
as well as well-known DJs and musicians from the Pride community, to support

Sponsors will benefit from exposure across the digital and social media promotion and activation throughout the weekend.

channels used to promote ROCK THE RAINBOW : VILLAGE PEOPLE LIVE!

and the wider Phuket Pride Week programme. This digital activity helps extend the reach of ROCK THE RAINBOW : VILLAGE

PEOPLE LIVE! beyond the physical audience, creating additional brand visibility

Digital promotion will be delivered through the social media platforms and and engagement before, during and after the event.

online channels of Destination Group and Phuket Pride Week and event
marketing partners, helping extend brand visibility well beyond the venue
audience.

DIGITAL PROMOTION PROGRAMME
In addition to social media exposure, sponsors will be included in the
event's digital communications programme, which may include:

Sponsors will also be included in the event's digital engagement
programme, which features:

&

branding across event emails, website pages and digital marketing
communications

inclusion in event e-newsletters and promotional announcements
brand visibility across event-related digital content and promotional
materials

links and acknowledgement on official event web pages and
promotional platforms

live video content and social media coverage from the event
artist and organiser interviews

behind-the-scenes content and event highlights
Q&A sessions, live posts and social media updates across
Instagram, Facebook and other platforms

Organised By DESTINATION GROUP A SPECTACULAR NIGHT OF D|\/ERS|TY, DANCE & DISCO Marketing Support by Paul Poole (South East Asia) Co., Ltd. — The Sponsorship Experts



COMMERCIAL SPONSORSHIP & PARTNERSHIP MARKETING OPPORTUNITIES

ROCHATHE
RAIRBOW

AN OPPORTUNITY TO PARTNER WITH...
THE GRAND FINALE OF PHUKET PRIDE WEEK 2026

VILLAGE PEOPLE LIVE!

THE SOUNDTRACK OF PRIDE COMES TO PHUKET

WHY GET INVOLVED?

EXPERIENTIAL RIGHTS (B4

Phuket attracts thousands of visitors in June and with-it huge opportunities
for Sponsors & Partners to promote their products and services.

The concert environment offers powerful opportunities for experiential
marketing. Brands can create interactive activations that allow audiences
to engage directly with products, services and brand stories, creating
memorable experiences that strengthen brand connection.

Experiential activities include display areas — to exhibit and market
product and services.

Organised By DESTINATION GROUP

A SPECTACULAR NIGHT OF DIVERSITY, DANCE & DISCO

HOSPITALITY & NETWORKING RIGHTS £&E6

ROCK THE RAINBOW : VILLAGE PEOPLE LIVE! brings together a diverse audience including
business leaders, community figures, Pride organisers, media and international visitors.
Sponsorship offers valuable opportunities to host clients, entertain partners and build
relationships in a vibrant and memorable setting.

Sponsors can host guests in a lively and memorable setting while aligning their brand with
a globally recognised music act and one of the island’s most iconic entertainment venues.

Hospitality opportunities include:

VIP LOUNGE ACCESS - Sponsors will receive access to the event's exclusive VIP Lounge.
This dedicated hospitality space provides a comfortable environment where sponsors and
their invited guests can relax, network and enjoy premium hospitality during the event.

EVENT TICKETS - Sponsors will receive an allocation of event tickets that can be used for
staff, clients, partners or promotional activity, allowing them to share the experience of
ROCK THE RAINBOW : VILLAGE PEOPLE LIVE! with their key stakeholders.

BACKSTAGE PHOTO OPPORTUNITY - Selected sponsors may receive the opportunity to
meet Village People backstage and take an official photograph with the artists, creating a
memorable experience for sponsors and their guests.

RADISSON RED PHUKET PATONG BEACH, OFFIC - will provide extensive
packages supporting a full stay in the Radisson Red Hotel, VIP Transport, three-day passes.

MERCHANDISING RIGHTS &}

Sponsors may also benefit from co-branded merchandise opportunities, event merchandise
partnerships and retail activation, creating additional brand visibility and potential revenue
opportunities.

Marketing Support by Paul Poole (South East Asia) Co., Ltd. — The Sponsorship Experts
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INVENTORY

CATEGORY EXCLUSIVITY & TITLE RIGHTS ‘

Rights to title “[Title Sponsor Name] ROCK THE RAINBOW : VILLAGE PEOPLE
LIVE! presented by [Presenting Sponsor Name]” for PR & advertising

Yes

COMMERCIAL SPONSORSHIP & PARTNERSHIP MARKETING OPPORTUNITIES
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ICIAL SUPPLIERS /
[EDIA PARTNERS

Rights to title "[Co-sponsor Name] Official Co-sponsor [Title Sponsor Name]
ROCK THE RAINBOW : VILLAGE PEOPLE LIVE! presented by [Presenting Sponsor
Name]” for PR & advertising

Yes

Rights to title “[Supplier / Media Name] Official Supplier / Media Partner [Title Sponsor
Narme] ROCK THE RAINBOW : VILLAGE PEOPLE LIVE! presented by [Presenting Sponsor
Name]" for PR & advertising

Yes

Company name incorporated in event logo

Yes

Category Exclusivity

INTELLECTUAL PROPERTY & BRANDING RIGHTS

At The Event

Logo at the ROCK THE RAINBOW : VILLAGE PEOPLE LIVE! Event

- On-Site: Banners / Flags / Stage Backdrop

- Branding on press backdrops and backdrops at the press event

- External advertising boards outside venue and around Phuket / Patong -
Logo on all outdoor media

MEDIA & PROMOTIONAL RIGHTS ‘

Yes

Yes
(in proportion)

Yes

Yes
(in proportion)

Yes
(in proportion)

Right to use association in all promotional campaigns covering any PR and Yes Yes Yes
advertising
Logo inclusion in any print, radio, online or social media advertisements or PR Yes Yes Yes

activity to promote the Event produced by the organisers

(in proportion)

(in proportion)

(in proportion)

Inclusion in any PR & Media launch events Yes Yes Yes
Logo on any E-Invitation Yes

Editorial inclusion in E-newsletters Yes Yes

Logo on Sponsor's Section of E-newsletters Yes Yes

LOCAL PARTNER PACKAGES

INVENTORY

TIER 3

ICIAL SUPPLIERS /
IEDIA PARTNERS

Inclusion in Event advertising, PR and promotional campaigns inc logo on all Yes
event advertisements and promotions
Logo in any official Event video Yes Yes
Press releases solely dedicated to sponsor 1 Inc.in release
.
Branding on Event emails, website, and all site communications including e Prominent Yes
newsletters
Part of digital engagement programme including access to any live video Prominent Yes
blogging, interviews, Q&As, Tweets & Instagram and FB posts
-
Trade Booth on site and promotional staff (size tbc) with sampling Yes Yes Additional
Promotion in any VIP lounge Yes
-
VIP Lounge Access X 20 X5 X2
Access to Event tickets X 20 X10 X5
Opportunity to meet Village People backstage for photograph Yes
T
Opportunity to produce joint branded merchandise. Logos on specially Yes
produced merchandise — at additional cost
Logo on Sponsor's Section of E-newsletters Yes Yes
Inclusion in Event advertising, PR and promotional campaigns inc logo on all Yes

event advertisements and promotions

We have a limited number of opportunities for our Local (Phuket) based Partners, which offer branding and hospitality benefits.

- Usethe event's name / logo in your own publicity (e.g. "Official Local Partner of..’) -

- Logo on event website sponsors’ page
- Logoonevent poster / billboards (Island coverage)

5 x VIP passes to the Event
Promotional literature at event
Logo on stage / interview area backdrop(s)

13
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ORGANISERS

ROCK THE RAINBOW : VILLAGE PEOPLE LIVE!is organised by Destination Group, a Thailand-based
hospitality and lifestyle company operating hotels, restaurants, entertainment venues and tourism
experiences, including brands such as Hard Rock Cafe Phuket and Hooters Phuket.

Together these businesses form part of an established hospitality network operating hotels,
restaurants and entertainment venues across Thailand's key tourism destinations. This network
provides the infrastructure, international brand partnerships and operational expertise required to
deliver large-scale events and international visitor experiences.

The event is supported by Radisson RED Phuket Patong Beach, part of the Destination Group
hospitality portfolio, as the official event hotel hosting visiting artists, VIP guests, media and
sponsors during Pride Week.

ABOUT DESTINATION GROUP %

Destination Group was founded more than 25 years ago by entrepreneur Gary Murray. Originally
established as a hotel investment business, the company has grown into a diversified hospitality
group. Its portfolio spans resorts, lifestyle hotels, hostels, dining brands and event businesses in
key tourism destinations including Phuket, Hua Hin, Pattaya, Bangkok and Koh Samui.

PATONG

ABOUT RADISSON RED PHUKET PATONG BEACH ™
Located minutes from Bangla Road and Patong Beach, the contemporary five-star hotel sits at
the centre of Phuket's entertainment district. The seven-storey property features a rooftop deck,
swimming pool and modern lifestyle facilities, and forms part of a vibrant hospitality complex that
also includes Hard Rock Café Phuket and other entertainment venues.
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CONTACT

DESTINATION GROUP

Radisson RED Phuket Patong Beach & RED
Road

48 Ruam Jai Road

Patong

Kathu District

Phuket 83150

Thailand

RADISSONRED.COM

Andreas Einer

Head of Entertainment (English Speaking)
email: andreas@destination-hospitality.com
Tel: +66 9 1857 5712 Ext: 6001
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PAUL POOLE (SOUTH EAST ASIA) COMPANY LIMITED
198 Tanou Road

Bovernives

Pranakorn

Bangkok 10200

Thailand

Tel./Fax: +66 2622 0605 - 7

www.paulpoole.co.th

Paul Poole

Managing Director (English Speaking)
email: paul@paulpoole.co.th : : b A
Tel. +66 8 6563 3196 S N Hfff
Udomporn Phanjindawan

Personal Assistant (Thai/English Speaking)

email: udomporn@paulpoole.co.th - 4 k
Tel. +66 8 6382 9949 .

- re—
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